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Public opinion, entails a total of individual views, their attitudes, and what they believe in about a specific topic, this is often expressed by a number of people in the community. Successive research on statistics and demographics has improved the understanding of public opinion to be a united view of a definite populace, this may include a specific demographic or cultural group. Factors influencing public opinions include;

Environmental factors

Ecological factors play a serious part in the growth of views and attitudes. The most general is the effect of the local environment including family and friends. People generally alter their outlooks to imitate those that are most dominant in the community groups to that they come from. Investigators have found, for instance, that if an individual in the United States who sees himself a liberal is surrounded environment by people who acknowledge illiberalism, he is more expected to start casting his vote for conservative applicants than is a substance whose family and friends support his political views. “Similarly, in a situation where an individual has moved from one place to the other, there is a possibility of them changing their opinions based on their new environment.” (Lippmann, 2012)

Mass Media

This consists of things such as magazines, the internet news, radio, and television. While their influence is lesser compared to that of the surrounding environment of the individual, the influence is significant. The mass media acts as a tool of affirmation of an individual’s attitudes as well as their opinions that they may have established previously. For instance, through the news, an individual may start focusing on specific individuals that the media exposes them to.  This makes a person develop different opinions on different personalities. Headlines seem to be the channels of communication as well as initiators of different opinions (Lippmann, 2004)

The media is also a channel that helps to change attitudes of people especially those that are latent and make them more active. This prompts such people into taking actions in line with what they feel. For instance, in the case where a person is going to vote, while they may have had a preference for a certain candidate only, they may go to the extent of being willing to support the party of that particular candidate financially.

The media exposes the political leaders to larger crowds. This exposure helps the followers of such political leaders to get to learn the opinions of the rest of the individuals and this helps to shape their opinions. The media is a channel through which people get access to other people who are in different geographical areas. In the regions where television broadcasting has grown, it has gone to the extent of affecting the operations of political systems within that particular geographical area including parliamentary proceedings. Before the media took root in the state, people viewed elections as a competition between various individuals and parties. However, with the development of media, there has been the development of people’s opinions to the extent that elections are seen as a competition of the heads of the various political parties. The heads of parties to personify these parties such that the mention of a parties name is directly associated with a specific leader. However, in the places where mass media is restricted, people’s opinions are shaped by the words of mouth of other individuals. “There is also a case wherein situations where the literacy levels are low, the educated in such places tend to influence the opinions of those that are uneducated.” (Lippmann, 2012)

Interest groups

These groups may include the religious groups that people belong to, NGOs, Interest groups, trade unions impact the opinions that individuals hold on different political topics. This is because most of these interest groups support certain social, political and economic ideologies and their opinions are communicated through mass media or personal interactions through word of mouth. In some instances where such interest groups can afford advertisement, they use various channels of advertisement.in this case these are always the conducting of opinion polls through informal channels. For instance, people may participate in opinion polls through voting in informal ways such as using their phones or through the internet. “Such opinion poll results play a major role in the shaping of other people’s opinions.” (Bishop, 2005)

Opinion Leaders

These leaders play a significant role in the definition of the various political climates at different times, shedding light on the same and helping individuals to make informed decisions. In some cases, while a problem may be minor and not known by many people within the state, opinion leaders may stir up such problems and make them appear big to the extent of them need attention nationally.  Most of the opinion leaders engage in political rallies with the intention of communicating their opinions as well as ironing out their differences. “They tend to achieve this through the creation of slogans, such slogans are popular and are easily identified with certain leaders.” (Lippmann, 2004)

It is important to note that an opinion leader may not be necessarily a prominent figure. It is basically an individual who people look up to. They may look up to that leader with regard to a specific topic. Therefore, in any social gathering, you, may find one individual that is well versed in the current situation at hand and knows issues surrounding the topic.  While these people may be great within their social surroundings, they may not be known by other people outside their social environment (Bishop, 2005)

Intricate influences

Each individual has a unique psychological makeup. This psychological makeup is shaped by an individual’s experiences as well as the circumstances that surround them and other external factors of influence. Since the total sum of the factors mentioned above shape an individual’s opinion, there may be difficulty in the prediction of public opinion on a certain issue. While some of these opinions are as a result of certain events or circumstances, others may be difficult to explain as the opinions are intrinsically generated. “Based on the complexity of an issue, the degree of the ability to predict the outcome may vary from one issue to the next.” (Lippmann, 2004)

Conclusion

In conclusion, public opinions promote democracy within a state. It is a channel of expression of individual thoughts and ideas in relation to certain topics. It helps keep the government on their toes to deliver services to nationals. The issue is embraced in the American system as there is freedom of expression and people are allowed to participate in opinion polls from time to time as a way of keeping the government in check. “While an individual may be conservative, allowing them to participate in opinion polls may be beneficial.” (Bishop, 2005)
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